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The Evolution of the 
Right to an Explanation



US Equal Credit Opportunity Act (1974)

ÅECOA requires creditors to provide notification about specific 
actions taken, as well as to provide an explanation

Åñ(2) Statement of specific reasons. The statement of reasons 
for adverse action required by paragraph (a)(2)(i) of this 
section must be specific and indicate the principal 
reason(s) for the adverse action. Statements that the adverse 
action was based on the creditor's internal standards or policies 
or that the applicant, joint applicant, or similar party failed to 
achieve a qualifying score on the creditor's credit scoring 
system are insufficient.ò
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See https://www.ecfr.gov/cgi-bin/text-idx?SID=1bb14fdfd1afc7d3f2d4756d223aeadb&mc=true&node=se12.8.1002_19



GDPR May Provide Such a Right

ÅñThe data subject should have the right not to be subject to a decisionéwhich 
is based solely on automated processing and which produces legal effects 
concerning him or her or similarly significantly affects him or her...ò

ÅñIn any case, such processing should be subject to suitable safeguards, which 
should include specific information to the data subject and the right to obtain 
human intervention, to express his or her point of view, to obtain an 
explanation of the decision reached after such assessment and to 
challenge the decision...ò

Åñéthe controller should use appropriate mathematical or statistical 
procedures for the profiling, implement technical and organisational measures 
appropriate to ensure, in particular, that factors which result in inaccuracies in 
personal data are corrected and the risk of errors is minimised...ò
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See https://www.privacy-regulation.eu/en/recital-71-GDPR.htm



Example 
Approaches to 
ñExplainò Ads



Disclose That An Ad is an Ad (Web)

6



Explaining Ad Campaigns (Global)
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Explaining One Ad (Local)
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Explaining One Ad (Local)
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Explaining One Ad (Local)
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Explaining One Ad (Local)
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Explaining One Ad (Local)
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Disclose That An Ad is an Ad (Facebook)
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Approaches to 
ñExplainò Models



Is This Enough? (Ad Ecosystem)
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Taken from https://www.bloomberg.com/news/features/2019-10-24/how-google-s-ad-ecosystem-works



Is This Enough? (Ad Ecosystem)
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Taken from https://www.adexchanger.com/venture-capital/luma-partners-ad-tech-ecosystem-map-the-december-2010-update/


